Role:  Marketing Communications Co-ordinator – Children’s Services
Location:  Remote
Salary: up to 29K depending on experience
The Marketing Communications Co-ordinator supports the marketing team in delivering campaigns, coordinating promotional activities, and managing day-to-day marketing tasks to ensure smooth operations. This role plays a key part in organising marketing activity, supporting content creation, analysing performance, and maintaining brand consistency across all channels.
Key Responsibilities
Campaign Support
· Assist in the development and execution of marketing campaigns.
· Coordinate promotional activities such as email marketing, newsletters, events and social campaigns
Content Creation & Management
· Assist in creating content for websites, blogs, social media, and marketing materials
· Updating website content (news articles, school information, policies)
· Edit and proofread marketing copy to ensure consistency with brand guidelines
· Assist in the creation of clear briefs and communicating ideas effectively to the graphic designer
Social Media 
· Planning, creating, and scheduling posts across social media platforms
· Creation of social media graphics using Canva / Adobe
· Engaging with followers, responding to comments / messages
· Monitoring social media analytics to track engagement and performance
· Monthly reporting
Administrative & Organisational Support
· Manage marketing materials, inventory, and promotional assets
· Log and track daily enquiries
· Preparing reports and support marketing administration tasks
· Assist in scheduling meetings, coordinating with schools and colleges, and handling marketing-related operations
· Ensuring that the teams project planner is up to date (Monday.Com)

The Ideal Candidate Will Have
· Experience with CMS platforms - Umbraco and WordPress 
· Confidence creating engaging visual content using Canva 
· Competency in Microsoft Word and Excel 
· Experience of Monday.Com or similar project planner
· Hands-on experience managing social media channels including LinkedIn, Facebook, and Instagram 
· Knowledge of Meta Business Suite and social scheduling tools 
· Excellent communication skills with the ability to build strong relationships internally and externally
